
 SRM Community Relations Director-Capital Campaign – updated 9.2016 

JOB TITLE:  Community Relations Director-Capital Campaign      

REPORTS TO: Vice President of Advancement        STATUS:   REG/FT/E-514  

DEPT:    Advancement           UPDATED:  August 2016 

                   SCHEDULE:   M-F + special events 

           

Springs Rescue Mission considers every position one of ministry and a vital and valued part of our team.  Therefore, it is 

essential that all employees of SRM have a personal relationship with Jesus Christ and subscribe to our Statement of 

Faith and Core Values.  

 

SUMMARY OF POSITION:   

As a donor advancement representative of the Springs Rescue Mission, the Community Relations Director supports the 

VP of Advancement in developing strategic relationships to communicate the vision and commitment of SRM. The 

primary function of this position is to grow donor and prospective donor relationships to increase donation revenue.  This 

position is also responsible for maintaining and increasing funding from high net‐worth individuals through effective 

identification, cultivation and solicitation with a focus to identify and deepen relationships with individuals who can 

support the capital campaign.  

 

 

DUTIES AND RESPONSIBILITIES: 

 Identifies, cultivates, solicits, stewards and retains qualified prospects and donors. Manages a portfolio of 

approximately 150 qualified relationships, and applies a moves management approach to the portfolio, with a 

custom cultivation strategy for each donor. 

 Establishes a strategic and systematic focus on closing multi‐year commitments from high net worth individuals. 

Meet or exceed budget goals. 

 Strategically engages organization executives and current donors in peer prospect identification, visits, and 

closings. 

 Networks with corporates with executives, and interact with high‐net worth individuals for the purpose of 

cultivating personal relationships and developing personal giving. 

 Collaborates with colleagues when corporate giving interests are expressed. 

 Works collaboratively with the Advancement Operations Manager to analyze portfolios and strategize upgrades. 

 Ensures partner interests are aligned with SRM’s strategy and demonstrates a strong value 

   proposition.  

 Promotes and closes complex capital campaign gifts. 

 Assists with the planning and implementation of SRM’s Pike Peak Culinary Series for major donors each fiscal 

year with specific responsibility for filling the venue and meeting event revenue goals. Additionally, assists with 

other SRM events (tours, informational activities, fundraising house parties, etc.) that could be used as tools to 

cultivate major donors and donor prospects. 

 Guides the development of compelling proposals and oversee the development of creative 

  presentations and reports. Coordinates PR benefits and recognition for individual partners.  

 Assists as needed and perform other duties throughout the ministry as requested. 

 

General Activities: 

 Supports the VP of Advancement in developing the annual strategic plan objectives and create annual goals for 

individual giving. Develop an annual budget and monthly cash flow for income and expenses. 

 Provides accurate and timely activity and pipeline reports and revenue forecasts. Maintain 

accurate information in the donor database. 

 Works in a team environment on department activities and initiatives with a positive attitude. 

 Assists with outreach and speaking engagements on behalf of the SRM. Attends and assists with 

organizational events. 

 Effectively manage SRM’s resources 
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SKILLS AND QUALIFICATIONS 

 Committed Christian with a heart for the homeless and a desire to share the ministry of SRM with others 

 Excellent oral, written  and interpersonal communication skills; professional public speaking abilities 

 Exceptional networking and interpersonal skills; able to work with diverse groups of people and effectively 

communicate the heart of SRM resulting in increased support by individuals and groups  

 Highly ethical, trustworthy, and professional 

 Organized with good analytical and decision-making abilities 

 Flexible, able to handle many projects simultaneously and meet frequent deadlines 

 Strong planning, strategizing, and organizational skills 

 Expertise in MS Office suite, knowledge of desktop publishing and proficient in social media communication 

 Knowledge of homeless, addiction, and mental illness issues desired 

 Team player, active participant in SRM ministry 

 Valid Colorado state driver license 

 Demonstrate a keen sense of curiosity for donors – seeking to understand what compels each donor to give 

substantially by asking the right questions – and able to personally adapt as needed to meet the needs of donors. 

 

 

EDUCATION/EXPERIENCE 

 Minimum Bachelor’s degree in related field or equivalent work experience 

 Minimum five (5) years direct experience in public or community relations, advertising and/or marketing & 

fundraising 

 Professional development through workshops and seminars preferred 

 Previous experience in nonprofit and rescue ministry preferred 

 

WORKING CONDITIONS/PHYSICAL FACTORS   

  Occasionally = 1%-33%; Frequently = 34%-66%; Continuously 67%-100% 

 

 Requires some evening and weekend work 

 Work environment will vary based on events and will include working outdoors (occasionally) and potentially in 

inclemental weather. 

 Standing: Occasionally 

 Lifting:  Occasionally, up to 20 lbs 

 


