
JOB TITLE: Digital Marketing Manager STATUS: REG/FT/E512     
REPORTS TO: VP of Advancement SCHEDULE: Typically M-F    
DEPT: Advancement UPDATED: October 2017   
 

Springs Rescue Mission considers every position one of ministry and a vital and valued part of 
our team.  Therefore, it is essential that all employees of SRM have a personal relationship 
with Jesus Christ and subscribe to our Statement of Faith and Core Values. 

 

SUMMARY OF POSITION: 

The Digital Marketing Manager is responsible to develop, implement, track and optimize digital 
marketing efforts across digital channels for Springs Rescue Mission.  This role will lead Website 
Management, Digital Campaigns and Social Media. 

KEY RESPONSIBILITIES:  

Website Management:  

 Manages website daily (built on Word Press), including trouble shooting, improving usability, 

researching and proposing improvements 

 Measures and reports performance using Google Analytics and Raisers Edge.  Assesses 

performance against goals (ROI and KPIs).  Plans, executes, and measures experiments and 

conversion tests, conduct AB testing 

 Collaborates with internal teams to create landing pages and optimize user experience 

 

Digital Campaigns:  

 Works with internal teams to plan and execute web, SEO/SEM, email, social media, marketing 

database and display advertising campaigns 

 Actively manages Google Adwords campaigns 

 Creates, sends and measures the performance of all eCommunications, including event 

invitations, promotional sales, donation drives and eNewsletters 

 Partners with database specialist to ensure marketing campaigns are linked to CRM data 

 

Social Media:  

 Manages day-to-day social media activities – posting, responding, engaging with followers 

 Tracks and analyzes the performance of social media campaigns, short and long term 

 Proposes, implements and measures strategies to engage and increase follower base 

 Collaborates with Communication Manager to identify/create compelling brand and mission 

images 

 Creates videos that align with mission and organization initiatives 

 Edits graphics using Photoshop, Illustrator or InDesign 

 Launches and maintains blog(s) as appropriate 



Additional responsibilities:  

 Serves as the primary electronic marketing interface  

 Brainstorms new and creative growth strategies 

 Cooperates with Advancement team strategies 

 Evaluates emerging technologies and provides thought leadership and perspective for adoption 

where appropriate 

 Supports proper training and recognition of volunteers for their partnership with Springs Rescue 

Mission and engages them in meaningful work that leverages volunteers as a resource 

 Keeps up-to-date with the latest trends and best practices in online marketing and 

measurement 

 

Skills and Qualifications:  

 Maintains a personal relationship with Jesus Christ and is a constant witness.  Christ-centered 

and compassionate attitude in dealing with people including the homeless and faithfully upholds 

and exemplifies SRM’s Statement of Faith 

 Serves  as an advocate for the homeless and raising  awareness of the needs and concern for the 

addicted, and those in poverty; engaging  others within one’s influence to greater involvement 

and effectiveness on behalf of this population in Colorado Springs  

 Believes that volunteers are vital to accomplishing the Vision and Mission of Springs Rescue 

Mission and thus is part of mobilizing the community in the fight against addiction, poverty and 

homelessness  

 Proven working experience with CRM systems and Word Press 

 Basic design experience, including familiarity with Adobe Creative Suite (specifically Photoshop, 

Premiere Pro) 

 Experience with Premiere Pro or other editing software and familiar with social media analytics 

tools 

 Demonstrable experience leading and managing SEO/SEM, marketing database, email, social 

media and/or display advertising campaigns 

 Proficient in optimizing landing pages and user funnels 

 Experience with A/B and multivariate experiments 

 Solid knowledge of website analytics tools (e.g. Google Analytics, NetInsight, Omniture, 

WebTrends) 

 Working knowledge of HTML, CSS, and JavaScript development and constraints 

 Strong analytical skills and data-driven thinking 

 Strong writing skills 

 

Education/Experience: 

 BS/MS degree in marketing, IT or a related field 
 Three to Five years of relevant experience working in a communication or marketing 

environment creating and editing videos or setting up and optimizing Google Adwords or similar 
campaigns 



 

WORKING CONDITIONS/PHYSICAL FACTORS:  

Occasionally = 1%-33%; Frequently = 34%-66%; Continuously 67%-100% 

 May require some evening and weekend work as assigned 

 Climb stairs on a daily basis 

 

EQUIPMENT/TOOLS USED: 

Computer/Internet   

Copier  

Phone  

Fax  


